David Riklan’s E-Book Marketing Program:

Session 5 Notes

*These notes and the audio recording are for your use only.  They are copyrighted and may not be sent to other people without permission.

Welcome to Session 5 of David Riklan’s E-Book Marketing Program. These notes are a companion to the audio recording of Session 5,
Websites discussed in this session: http://www.selfgrowth.com/ebooks/websiteexamples5.html
In Session 5, we are covering: How to Create a Powerful Bonus Package” that Will increase your sales and "The Secrets to Buying Solo and Ezine Ads That Pay For Themselves”

Summary

We just hit the halfway point for the official 8 weeks of the program.  In order to re-enforce the big picture for everybody, we have provided a short 

summary of the key pieces to be successful with E-Books.  

If you haven’t downloaded or printed it out yet, you can find it by going to:

http://www.SelfGrowth.com/ebooks/EbookSummary.pdf
The summary shows all of the pieces to the puzzle.  As you can see, there are a lot of pieces to the puzzle. You can do all of them yourself or you can outsource each of the pieces.

I don’t expect everybody to have their E-book done and selling by the end of the 8 weeks. It’s possible, but not necessary.

GOALS FOR THE NEXT 4 WEEKS

I want everybody to think for a minute and answer this question:

What do you want to accomplish during the next 4 weeks of the program?

Think about it for a minute.

1)
You might want to have your free E-book complete and on your website.

2)
You might want to have your strategy ready for your paid e-book.

3)
You might just want to absorb as much material as you possible can.

4)
You might primarily want to network with other people in the program.

What are the primary things that you want to accomplish? You can write them down and send them to us. Just drop an email to kristina@selfgrowth.com
What do you want to accomplish in the next 4 weeks?  You can send these goals in anytime in the next week. 

How to Create a Powerful Bonus Package

Why Use Bonus Gifts?

We include Bonus gifts to increase the overall value to the buyer when they purchase a copy of your book. It’s an incentive. They are usually downloadable and usually provide immediately accessible.  Very simply, they are used to motivate the buyer to purchase your e-book.

QUESTION: Do you absolutely need to use bonus gifts? 

ANSWER: No, but they definitely help even if it is only 1 or 2 gifts. Some people successfully sell E-books without any bonus items at all. It’s really about demonstrating value.

QUESTION: Can you use too many bonuses?

ANSWER: I believe that you can use too many bonuses. If you have many bonuses, it deflates to value and the focus of your primary e-book. It’s all about having a balance.

QUESTION: What are the different types of bonuses that people use?

ANSWER: You can use other eBooks, Audio Recording, Teleseminar (Live or Recorded), Discount Coupon, Electronic Workbooks, Interviews, Live Event, Video downloads, One on One coaching, Software.

QUESTION: What should we look for when Getting Bonus Items?

ANSWER:   The first step it to know and understand your audience and look for bonus gifts that would be of value to them.  You want bonus gifts that match well with your own E-Book and have a real value to people. The value could be monetary or non-monetary.  It should also be a bonus that you want to offer, and fits in with your strategy.

QUESTION: Where can we find bonus gifts?

ANSWER: The first place to look for bonus gifts is your own content.  What else do you have in your stable of content that you may be able to utilize as a bonus gift?   If you have a 250 page e-book, you might want to break it up into two e-books. The first one could be 200 pages and be your primary E-book, and the second one can be a bonus that is 50 pages long.  You can also create your own Audio Recordings or E-Courses.

QUESTION: Where else can we find information on bonus gifts? 

ANSWER: 
I always recommend using the search engines. You can perform keyword searches using your subject area or the area of interest of your audience on the popular search engines (http://www.google.com , http://www.yahoo.com. I also recommend using http://www.alexa.com  to determine how much traffic a website might be getting.

You can find bonus gifts on other websites and in other E-Book promotions. 

I have enclosed a list of potential websites with Examples of Bonus Items that you can potentially use.  You always need to get permission to use anybody else’s bonus gifts.

http://www.selfgrowth.com/topexperts.html 

http://www.selfgrowth.com/bookdownload23.html
http://www.selfgrowth.com/ebooks/ebookprogrambonuspage.html 

http://www.selfgrowth.com/greatways.html
http://www.thepowerofpositivehabits.com 

http://icreatecash.com/
http://www.golfmagicebook.com/
http://www.infobonus.com/ibonus.php
http://www.datingbible.com/
http://www.memoryway.com/
http://angellovecards.com/
http://www.secretoflettinggo.org/ 

QUESTION: What’s the next step?

ANSWER: 
The next step is to contact the creator of the bonus gift.

QUESTION: How do you approach or contact the creator of a bonus gift?

ANSWER: 
I would recommend starting with a personalized email. Also personalize it. Don’t use a standard form email for everybody.  I would also recommend calling people on the phone. A phone call is always more personal than an email. 

QUESTION: Where else can we find bonus items?

ANSWER: You can also contact your classmates and brainstorm with them. What bonus items do they have? 

QUESTION: What types of bonus gifts should we avoid?

ANSWER: Avoid using gifts that you see for free all over the place.  I would avoid having bonus gifts that could offend people, have no perceived value or don’t have anything to do with your E-Book topic.  I also recommend limiting the number. To many bonus gifts can be overwhelming.

BONUS GIFT CHECKLIST

I have learned a lot about promoting on the Internet with Peggy McColl and Randy Gilbert. They have used the power of Bonuses extremely effectively for selling print books on Amazon.com and on BN.com.   This is the list of their questions to ask about the bonus.

1. Is this bonus gift applicable to the “theme” of the campaign?

2. Have you personally checked out the bonus gift provider to ensure the bonus gift is ethical, legal, moral and professional?

3. Is this a new bonus gift?  In other words, has this bonus gift ever been used before? 

4. Does it offer real value?

5. Do you have a benefit oriented description for the bonus gift?

6. Is it “easy” to deliver?

7. Have you checked out the bonus gift for ease of delivery?

8. Would others find it of value?

9. Do you have one or two bonus gifts that are truly exceptional?

10. Will this bonus gift motivate someone to make an instant purchasing decision?

11. Are you happy with this bonus gift?

12. Would you feel proud offering this bonus gift?

13. Would this bonus gift be attractive to you?

14. Does the bonus gift fit in with all of the other bonus gifts (match the overall theme of all of the bonus gifts AND the book)? 

15. Do you have “enough” bonus gifts to sum up your promotion to be incredibly attractive?

"The Secrets to Buying Solo and Ezine Ads That Pay For Themselves”

1)
Once you have a paid e-book for sale on your website, the next step is to drive traffic to your sales page to promote it.  One extremely powerful way is by purchasing ad space in popular email newsletters or by sending solos email blasts out to the newsletters.  The challenge with this is to do it profitably. 

2)
The next step is to find solo ads and Ezines that fit your topic. Here is a good list of places to start to look:

http://www.directoryofezines.com 

http://www.ezinelisting.com/
http://bestezines.com/
http://www.listopt.com/
http://www.worldwidelists.com/
http://www.SelfGrowth.com
http://www.arcamax.com/ 

3)
The next step is to get prices for sending ads solos. I would recommend subscribing first and reviewing ads they are sending and solos they are sending.

4)
The final step is to figure out what you need to sell to get a positive cash flow for your advertising.   You’ll need to evaluate your sales page and conversion rate to see how much you are willing to pay.   These calculations also work to determine if you can do Pay Per Click advertising effectively.  Here’s an example:

If your conversion rate is 2% and your product sells for $25.00, you will need 50 visitors to sell one copy or 50 visitors to make $25.00. This doesn’t take into account any merchant fees that you’ll need to pay.  That’s your breakeven. 50 visitors for $25.00 translate into paying 50 cents a visitor.  That means that it makes sense to spend $500 for 1000 visitors.

Now, you have to determine if you can actually get that many visitors from a solo ad in a particular newsletter. You can start by asking the publisher to provide you with some information. You can start by asking for the Open Rates. What percentage of their subscribers actually open read their newsletters?   Then, the next think to ask is how many visitors should you expect from the mailing? This is known as the click thru rate. I would recommend that you contact some of their advertisers and ask how successful they have been.

5)
The next step is to find out if they will promote your product for a percentage of the sale as an affiliate.  In order to use this strategy, you’ll need to Setup an affiliate program and pay out a percentage of the sale. Here is a list of potential places to look at for setting up your affiliate program. I will be discussing this in more detail later on this program. 

Popular Affiliate Programs

http://www.Clickbank.com 

http://www.1shoppingcart.com 

http://www.cj.com/ 

http://www.myaffiliateprogram.com/
http://www.linkconnector.com
How does SelfGrowth.com evaluate affiliate opportunities?  We evaluate offers by asking people to fill out a form. You can submit your product for evaluation by going to: http://www.selfgrowth.com/affiliateform.html
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